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UNDERSTANDING CUSTOMER'S PREFERENCE AND SATISFACTION
TOWARDS DIFFERENT ONLINE HOME DELIVERY FOOD APPS IN INDIA

Jyotsna Rai*
Rakesh Kumar Yadav'

ABSTRACT

The information and technology revolution haz changed the zocial life of people. In last few years inIndia, the rize
of 20¢ il media and the 2artyps haz totally ransformed the way marketer: are doing thelr businezzes. The mumerows
telacom operaiors have given unitmited accass of Internat 1o the uzes which iz adding fiel in ravgforming soclal
fife. The advent of easy online payment walletz and other payment options has turned most of the traditional
methodologies of doing buzimess outdated & old-fushioned To all this digital revolution the Mobile Apps have
acted as the required customized icing on the cakes, as they are getting the entire market on customers finger click:
and butlding amazing new opportunities for markaters to do thetr buziness eaztly from cuztomers wallass.

The 'Startup India' Inltiative by Government has given a plagform to young companiaz and dudding entrepreneur:
to develop and axpand thelr ventures and grow on large scale with their imovarive ldeas wing techmology in thelr
business. Now-a-dayz customers are wsing internet very frequently via different mobile apps to fulfill different
buying neods like cab booking, duying electronic’ fashion irems, groceries, movie ticketz, books flowers, gifls,
Nontture's and food & bakery ltems atc. The marketers underziand It and biow that 11 is ezzential to have a modile
app az vital element of dusiness strategy to sustain the markat compatition and aptly meet the cusiomer noads,
wants and desires. This study Is related to the understanding of customer preference and satigfaction towards
different online home deltvery food apps In India It has been carried out In Faranasi city It will alzo provide an
ight about growing tnnovative technologies tn the food indwstry and the drivers behind the growth of online
Jood deltvery ztses. The study will find owt the factor: affecting the increasing preference and popularity of online
booking and ordering of food in city of Varanasl, expectation of wsers and thelr satigfuction levels with different
JSood delvery app: avallable
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1. INTRODUCTION

In today's fast moving world technology is progressively characterized as the ruling element of the world In
present competitive business environment it is very unportant for marketers to create new offening, frammng strategies
for not only retaining existing customers but for further growth and development of their busiesses. It has always
been vital to manage and learn about the customers, their needs, behavtor to mitiate and buslt a stronger relationship
with them

Modern marketing has moved far ahead of tradstional approach wath the use of technology and vanous different
digital techniques which has resulted into a totally different level of market competition, Social media is the most
talked thing these days that can either create brands or simply wipe off brands from the market place. Social media
marketing has proved o be a very powerful medium for different types of businesses in reaching out existing
customers as well as potential customers. Social platform has helped the companies to build a strong association
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