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( About the Book ]

This book of *Marketing Theory and Practices” provchs an ()\‘cr\'lcw”nl the
fundamental aspects related to marketing management, In this book. every cffort has
been made to make the text casy to understand while keeping the material .uccor.dmé' to
syllabus. Suitable examples, exercises are also pl'()\'idCf] in this bupk which \\'l” help
students to prepare for the examination. This book is useful not only for s}udgnls W h‘u arc
pursuing their studies but also for those working in the educational institutions and

corporate world.

(About the Aulhor)

Prof. (Dr.) Rakesh Kumar Yadav 1s currently wor_king as Profcssor and
Head at the Department of Management, School of Business
Management, IFTM University, Moradabad. He holds a D.Phil m
Commerce from CCS University. Meerut. He completed his MBA m
Marketing from MJP Rohilkhand University. Bareilly. He has published
more than 40 research papers in UGC approved and peer reviewed journals
of National and International repute and conference proceedings and book chapters. He
has presented 46 research papers in National and International conferences in difterent
states of India. As resource person he has chaired and presided more than 30 sessions in
different International conferences organised by Central Universities, State Universities
and Management Institutes of India. He has been awarded "ELITE and Gold Medal’
certificate by Indian Institute of Technology. Roorkee for successfully completing the 8
J week course on ‘Marketing Rescarch and Analysis™ and "ELITE’ certificate by Indian =
Institute of Technology. Kanpur for successfully completing the 8 week course on g
'Marketing Management-1’
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Mrs. Richa Srivastava is currently working as an Assistant Professor in
Kulbhaskar Ashram P.G. College, Allahabad. She has 8 years of
teaching experience. She has presented 2 National papers. She has attended
various workshop and webinars. She is also participated in  various
National seminars.
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