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(57) Abstract :

While advertising ts simply ane component of the marketing mix design, o is frequently a critical component. T has grown to be a significant soclal and cultural tssoe in Tndia as 2 resuli
extensive medka attention and widespread discussion. An example ol promotion Is the coordination of all seller-led activities 1o establish channels of knowledge and persuasion In order t
Increase the size of a commodity or service. Promotion Is frequently used as an adunct to a marketing plan. Promotional decisions must be integrated and coordinated with other market!
decisions, such as product and brand selection, as a componend of the marketing mix in order io make the optimal business judgmenis. As any of the companies In the image below ndic:
advertising 15 merely one approach of convincing people to buy your goods. A well-balanced promotion strategy 1S crftical as part of a comprebensive marketing strategy. Rather than fod
exclusively on advertising, this mix should Incorporate salespeople, advertising, and sales promotion. This research, which s a component of the Processes emphasis, examines how
communication works in general and the promational components, such as advertising, that are also included in this process. Locals ame also treated horribly prior io and after the transac
We'll examine marketing Ideas in this segment of our programme, Including how (o deal with negative news. In a separate post, we address strateghes for encouraging people (o reaid you
as well as the ramiflcations of reglonal limits,
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